Top 10 Social Networking Sites & Forums 2008-2011

U.S. Market Share of Visits (Priit Kallas, www.dreamgrow.com)
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Social Networking Sites
Bebo . MySpace
. CafeMom MySpaceTV
Club Penguin Mylife
. Facebook Tagged
Vilage B Twitter
B Linkedin Window s Live Ho..
Meebo Yahoo Answ ers
MocoSpace . Y ahoo Groups
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. Yahoo Profiles
YouTube

. myY earbook
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Created by Priit Kallas @

www.dreamgrow.com

Data from: http://www.market-
ingcharts.com/categories/social-networks-
and-forums/ Note: The Hitw ise data featured is
based on US market share of visits as defined by
the IAB, w hich is the percentage of online traffic
to the domain or category, from the Hitw ise sam-
ple of 10 million US internet users. The market
share of visits percentage does not include traffic
for all sub-domains of certain w ebsites that could
be reported on separately.
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